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PANTHÈRE DE CARTIER . IN 2018, THE PANTHÈRE DE CARTIER WATCH 

HAS TAKEN A RESOLUTELY FEMININE TURN. THE LINKS OF YELLOW 

GOLD, PINK GOLD OR WHITE GOLD OF ITS DOUBLE- AND TRIPLE-WRAP 

BRACELETS CIRCLE THE WRIST SENSUOUSLY. SMOOTH AND SUPPLE 

AGAINST THE SKIN, THE PANTHÈRE DE CARTIER EXUDES STYLISH ELE-

GANCE. WITH ITS DELICATE SQUARE CASE WITH ROUNDED CORNERS, 

AND TAUT DESIGN, IT IS THE QUINTESSENCE OF CARTIER.

SANTOS DE CARTIER . THE LEGENDARY SANTOS DE CARTIER WATCH 

HAS REGENERATED OVER THE DECADES SINCE 1904. ITS DESIGN AND 

USE WERE REVOLUTIONARY AT THE BEGINNING OF THAT CENTURY, 

AND IT HAS EMBODIED THE SPIRIT OF TECHNICAL PROGRESS IN A RAP-

IDLY-CHANGING WORLD EVER SINCE. ITS STYLE AND STRONG IDENTI-

TY SYMBOLIZE MODERNITY. FAITHFUL TO THE ORIGINAL PHILOSOPHY, 

THE NEW SANTOS DE CARTIER IS FORWARD-LOOKING AND INNOVA-

TIVE, TO REFLECT ITS TIMES. IT WAS CONCEIVED BY THE DESIGN STU-

DIO IN THE ONGOING PURSUIT OF COMFORT, INTELLIGENT PROPOR-

TIONS AND RESPECT FOR THE SANTOS IDENTITY. THE NEW FEATURE 

OF THE LATEST VERSION IS THE DESIGN OF THE BEZEL, WHICH CRE-

ATES GREATER SYNERGY BETWEEN THE SHAPE OF THE CASE AND THE 

LINES OF THE STRAP OR BRACELET. SLIMMER AND MORE STREAM-

LINED, THEY ACCENTUATE THE DYNAMIC STYLE OF THE WATCH.

Exquisite refinement

Judging by the international renown of Cartier, 
the Parisian jeweler founded in 1847, it is obvi-
ous that it is a company that has succeeded in 
everything it does. One example among many 
illustrates this strength particularly well. With the 
Tank, which celebrated its 100th anniversary in 
2017, Cartier created a watch with an extraordi-
nary destiny. Designed in Paris, New York and 
London, produced by the most audacious watch-
makers of the day, worn by all the celebrities, this 
timepiece has become a symbol of longevity and 
powerful design. 

“Anyone who knows Cartier understands per-
fectly how important design is within our house,” 
explains Chief Executive Cyrille Vigneron. “Watch 
calibres eventually stop however brilliant they are. 
Beautiful designs, on the contrary, are timeless. 
This is the spirit that should pervade Cartier’s 
luxury watches, recognisable for their powerful 
design, to which their technical attributes are 
subjugated.”

A blossoming vision of watchmaking
Since he arrived at the helm of Cartier two years ago, 
Vigneron has worked hard to revitalize this essen-
tial truth. It is no longer a question of pursuing the 
quest for mechanical perfection through numerous 
complications, with a cerebral and technical vision 
of watchmaking. If there are complications, they 
must correspond to a “more organic, blossoming 
and poetic vision”. Clearly, the essence of Cartier 
watches has now returned to this tradition of the 
unusually shaped, refined and elegant timepiece, 
in both its feminine and masculine forms. We had 
a preview of this two years ago with the Drive, an 
unexpected model with taut lines and streamlined 
curves, housed in a cushion-cut case. And last 
year, Cartier’s return to its roots took the form of 
the Panthère. Launched in 1984, this watch has 
become an instantly recognizable collection over 
two decades, with its square case, metal brace-
let and riveted crown. Both classic and fashion-
able, it quickly became a favourite among women. 
Discontinued at the beginning of the millennium, the 

Panthère range resurfaced in 2017 with no less than 
17 versions, and was extended again this year with 
timepieces featuring double- and triple-wrap straps.
Marie-Laure Cérède, Creative Director of Watches 
at Cartier explains: “On the Panthère, we decided 
to retain this very distinctive design. While most 
brands want to present new watches that are 
round and automatic, we’ve arrived with a square, 
quartz, vintage timepiece. The reason is simple: 
the Panthère is a beautiful watch, a watch that 
is ‘just right’. With the Santos, one of our major 
products this year, we’ve followed the same line 
of reasoning.” Like the Panthère, the Santos is a 
watched steeped in history. Launched in 1904, 
it is often considered to be the first ‘modern’ 
watch. Designed for Alberto Santos-Dumont, a 
friend of Louis Cartier and an aviation pioneer, it 
needed to be instantly readable during flight, so 
was designed to be worn on the wrist. Like the 
Tank, its design has endured over time, exuding 
the same irresistible appeal as it did at the start.

Eric Dumatin

For the past two years, Cartier has returned to the watchmaking 
values that are an integral part of its fundamental identity — that  
of a jewelry house and an expert in elegant watches.
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